
Proposed Income and Expenditure 2018-19 
Report of Activities 2017-2018



Introduction

Paddington Business Improvement District 
(BID) has now successfully completed 
thirteen years of operation and has recently 
been voted in for a further five year period 
through to 31 March 2023. We registered 
a turnout at the ballot of 61% of the 
businesses who then gave a solid mandate 
for the BID with 92% voting in favour which 
represented 96% of their aggregated 
Rateable Values. 

Operating under the trading title of 
PaddingtonNow, the BID is managed by 

a Board of Directors representing different 
business sectors in the BID area. Local 
businesses control the BID and pay for 
it through a small levy payable by all 
businesses with a rateable value above 
£29,999. 

In 2017 we focused on maintaining 
the many services and schemes we 
had created. We undertook  a detailed 
consultation across our member 
businesses to determine what their 
priorities and wishes were for Paddington 
over the coming five years, creating our 
business plan for the next term. Last year 
saw some notable highlights including a 
successful series of events and significant 

success in London In Bloom where we not 
only achieved the Gold award but also took 
Best in Category as the highest scoring BID 
area in London.

2018 is bringing more change to Paddington 
with the Elizabeth Line due to open in 
December and new developments coming 
along Praed Street. This information leaflet 
highlights some of our achievements in 
the last year and outlines our plans for the 
financial year ahead as we seek to further 
improve Paddington in this time of change 
and challenge. 

We look forward to working with you
in 2018.



A Review of 
2017/18 Activities
We promoted five themes 
aimed at creating an even 
better Paddington.

Saving You Money
We are always looking at ways to harness 
the collective buying power and knowledge 
of our BID members to make your business 
as efficient and as profitable as possible. 
From feedback we received from our 
businesses we were able to support our 
BID Members in 2017/2018 in the 
following ways:   

– Our extensive free kerbside commercial 
recycling scheme which collected paper, 
cardboard, tins, glass, plastics and food 
every weekday evening. This enabled our 
businesses to recycle over 1.8 million 
Kg of material in 2017, the equivalent of 
saving 13, 511 trees. 

– In addition to the free recycling service 
our members were also able to use 
our discounted service to remove their 

General Waste at competitive rates. 
– We ran a campaign to highlight our food 

waste service to help businesses reduce 
their general waste costs further and to 
try to further reduce our contamination 
levels.

– We assisted businesses in disposing 
safely of bulky items such as furniture, 
white goods, IT equipment and batteries 
totalling over 11,000 Kg.

– We extended the BID funded 
membership of Facewatch which 
provides our members, especially those 
operating pubs, hotels or fast food 
outlets, with a useful tool to quickly 
report crime and share CCTV with 
the police.

– We campaigned for more businesses 
to join, use and/or implement Click & 
Collect – a delivery service that helps 
reduce congestion and improve air 
pollution locally, by removing the need 
for personal deliveries to work premises. 

– Offered free local area introductory 
walks to all our office sector members 
for their new starters, as well as 
providing them with information to help 
welcome their new staff to the area.



Looking Good, 
Feeling Good
2017 saw a further increase in our ongoing 
efforts to lift and improve Paddington with 
a significant increase in the provision of 
flowers and plants on buildings and on 
the streets. We worked with many of our 
businesses to create a more welcoming, 
healthier and vibrant environment for people 
to enjoy. 

– Following our success in the 2016 London 
in Bloom Awards when we gained the 
second highest possible award of Silver 
Gilt,  in 2017 we achieved a score of 179 
out of a maximum 200 points which won 
the Gold Award. Moreover, that score was 
high enough to also win Best In Category 
as the highest rated BID area in London.

– Whilst we supported some businesses, 
many others invested directly into the 
Bloom campaign and saw an uplift

 in customer numbers.  
– Following on from 2016’s work with the 

Clean Air: Better Business programme 
and the No Idling campaign, we have since 
worked collaboratively with WCC to assist 
and participate in their now monthly 
Clean Air Action Days. With the support 
of local businesses and their staff who 
volunteered with us, we cracked down 

on idling vehicles in the BID area to help 
improve awareness around air quality.

– Working with Uber and TfL to actively 
target taxi and private hire vehicles who 
drop off and pick up around London Street 
and Praed Street near the station, has 
resulted in periods of reduced congestion 
immediately following these operations. 
This has laid the ground work for both 
organisations to work more effectively, 
now that they understand the impact 
of this behaviour by their drivers. We 
continue to work with them, encouraging 
them to take further action to reduce and 
improve the traffic flow in this area.    

– Since launching Paddington’s first 
dedicated click and collect website, we 
have run several campaigns to raise 
awareness of both the service and the 
beneficial effects for businesses and the 
environment of not using personal delivery 
services at work. 

– We partnered with Plume Labs and used 
their Flow device to map air pollution 
and also took part in a trial scheme with 
the Local Data Company to track footfall 
figures and patterns across the BID area. 
The resulting data will help us to identify 
alternative routes for people who work in 
Paddington who are looking to improve 
their health and wellbeing.

– We conducted Environmental Street 
Inspections fortnightly with WCC’s City 

Inspector to report street, pavement, 
waste and lighting issues.

– The BID supported Westminster City 
Council’s Parks Team in three Garden 
Squares as well as looking after three 
large garden areas in Sussex Gardens.



Safer Paddington 

In 2017 we continued with our long running 
partnerships with our local Metropolitan 
Police teams and Westminster City Council 
services to combat crime and anti-social 
activity in the area. 

– Our BID funded Metropolitan Police team 
of three officers operated exclusively 
within the PaddingtonNow BID area and 
delivered 8,800 hours of duty dedicated 
to Paddington over the last year.

– Our Police Constable and two Police 
Community Support Officers conducted 
over 1,000 courtesy visits to our local 
businesses

– Our Community Safety Team has 
engaged with people on the street to 
identify and engage with beggars and 
vulnerable and/or homeless people. In 
addition, they have repeatedly moved on 
the taxis who unofficially rank on Praed 
Street and the private hire vehicles 
which cause obstructions or wait in 
parking spaces on our streets.

– The BID runs the Paddington PubWatch 
scheme which has participation 
from 23 licenced premises in the 
wider Paddington area. We provided 
practical support to the pubs, cafes and 
restaurants with supplies of Chelsea 

Clips and advisory stickers to help 
prevent bag and mobile phone thefts.

– We funded 15 Facewatch licences for 
pubs and hotels to enable them to 
quickly and easily report crimes against 
their customers and to share images and 
CCTV footage with the Police.

– We attended regular meetings of 
consultative and problem solving groups 
including the Metropolitan Police 
Service (MPS) Hyde Park Ward Panel, 
the London Business Against Crime 
Partnership and the Westminster BIDs 
Operations Group. 

– We provided access to our businesses to 
attend Project Griffin and Project Argus 
Counter Terrorism Awareness training for 
their staff. 

– PaddingtonNow provides the secretariat 
for the Paddington Counter Terrorism 
& Security Zone with support from 
the MPS Counter Terrorism Unit and 
Westminster Council. This provides 
alerts, advice and staff training to 
support local businesses by preparing 
them and their staff to identify and 
survive possible terrorist action.



Putting Paddington
on the Map 

People are what make an area thrive and 
vibrant, so our efforts are focused on 
supporting our businesses and attracting 
new people to Paddington. The BID’s 
magazine and annual event series provide a 
key public engagement tool for the area. It 
raises awareness around the work that we, 
our businesses, partners and collaborators 
invest into Paddington whilst  enhancing its 
social and cultural attraction.

– Paddington Covers Live Music 2017 
presented a series of free music festivals 
paying homage to some of the biggest 
acts in entertainment with a top selection 
of tribute and cover bands across three 
summer Fridays. Enjoyed for free by the 
local community, Paddington Covers Rock 
& Pop Legends was the most successful 
series yet, as we grow the number of 
attendees each year and welcomed 
around 8,000 attendees over the course

 of the series. 
– In 2017 The BID’s Explore Paddington 

magazine increased its circulation 
to 20,000 copies for each of its two 
editions. It was distributed to local 
businesses and residents throughout 

the Paddington area.
– With the appointment of our new 

Marketing Executive we were able to 
improve our digital presence across all 
our media channels. Paddington now has 
over 240,000 views on YouTube, over 3,600 
followers on Twitter and an average 60,000 
impressions per month and our Facebook 
page has now reached over 1,200 
followers with a 16,000 monthly reach.

– We produced and distributed over 40,000 
Paddington Maps to our member hotels, 
dentists, estate agents, Paddington 
station and local office partners to help 
with wayfinding for visitors and staff.

– Updating our website with news, events 
and offers means our businesses keep up 
to date with the latest news and additions 
to the area.



Representing 
Your Business 

To represent your interests, we lobby 
government at both a local and national 
level, as well as industry associations 
and organisations that affect and impact 
Paddington and your business.  

– The BID has been very active in 
representing our local businesses 
with bodies such as Transport for 
London, Westminster City Council and 
the Metropolitan Police Service. We 
also represented Paddington at the 
Westminster BIDs, the Mayor’s Office 
for Policing and Crime (MOPAC), London 
Business Against Crime Partnership, 
Crossrail Paddington Community Liaison 
Panel, Crossrail Business Liaison Panel 
and Safer London.

– PBID joined the Institute of Place 
Management as part of a joint initiative 
with other BIDs from across the country 
to increase the strength and reach of our 
collective voice with national and regional 
Government.

– The BID assisted member businesses 
on a wide range of issues and concerns, 
providing advice, facilitation and 
mediation on problems such as planning 

enquiries or enforcement, licensing 
matters, fraud or waste disposal. 

– PBID continued with its membership of 
the Cross River Partnership to progress 
projects and initiatives to improve local air 
quality such as Clean Air: Better Business, 
Don’t Be Idle and Click + Collect.

– The BID continued its partnership with 
the Hyde Park Estate Association and 
the Paddington Partnership to create the 
Hyde Park and Paddington Neighbourhood 
Forum under the Localism Act and gained 
full Neighbourhood Forum designation in 
2017. 



Saving You Money

Every business has a duty of care to prevent 
the escape of controlled waste. Working 
with the BID and its appointed contractor 
can easily solve this issue as we offer free 
recycling to BID levy payers that will be 
more than enough to successfully adhere 
to current legislation. Our goal is to offer 
our members opportunities in which to 
collaborate and improve efficiencies of 
scale and consolidate buying power.
In 2018/19 we will:

– Expand our free recycling service to 
become a six-day service which will 
provide not only value for money but 
relevance to the needs of our local 
businesses.

– Roll out Click & Collect to more 
businesses to help reduce congestion 
and improve air pollution locally.

– Run regular air quality programmes 
and awareness sessions, like the 
#DontBeIdle and Click & Collect 
campaigns 

– Continue to offer free local area 
introductory packs to all our office 
sector members for their new starters.

– Share local travel planning options to all 
businesses during service disruptions.

– Encourage our businesses to consider a 

Freight Consolidation Programme locally.
– In collaboration with our businesses and 

waste contractor look at ways to further 
improve our recycling commitment and 
reduce contamination. 

– The BID will run training sessions on 
topics requested by BID members, e.g. 
Counter Terrorism,  Personal Safety 
Awareness, Social Media and Marketing 
Planning.

– Provide our businesses with access 
to special rates to enable them to add 
flowering planters and troughs to their 
properties as part of the London In 
Bloom campaign.

– Funding an increase in the use of 
Facewatch, a crime reporting software.  

– Provide free theft prevention aids such 
as Chelsea Clips to protect valuables 
and warning stickers to help raise 
awareness and protect customers

 within BID businesses.

Income and 
Expenditure 
2018/19

A new BID term brings 
with it a whole new five 
year business plan which 
includes all the projects 
and services that the 
businesses have voted 
for. 2018 will see the first 
of these new schemes 
being researched and 
introduced, in addition 
to our ongoing services 
and projects which are 
being refreshed and 
re-tendered to ensure 
currency and cost 
effectiveness.



actively share best practices with our 
BID businesses through a variety of 
workshops and networking events.

– Start the research and prepare the 
groundwork for what will perhaps be our 
most important long term project. This 
will be leading a place shaping agenda 
for Praed Street, working with property 
owners and Westminster City Council 
to lift the street’s appearance and 
commercial performance. 

– Partner with WCC to deliver additional 
street cleaning support.

Looking Good, 
Feeling Good

As Paddington is set to receive further 
investment in the upgrade of local buildings 
and more new developments, we will work 
towards making the area more accessible 
to all, and to feel more vibrant, clean and 
more sustainable than ever before. Building 
upon our environmental investment to date, 
in 2018/2019 we will:

– Attempt to maintain our incredible
 Gold Award and Best in Category status 

in London In Bloom. We encourage more 
businesses and residents to be involved 
with floral and greening enhancements 
to their premises – whilst also seeking 
to replace plastic flowers and bushes 
with the real thing.

– As a result of our success in London in 
Bloom we have been nominated as a 
finalist for Britain in Bloom 2018. We 
therefore have additional pressure to 
showcase to the judges the work that 
we and our businesses do to continually 
make Paddington a more attractive and 
environmentally friendly place. 

– We are looking at ways to increase 
our activities to make improvements 
not only to local Air Quality but also to 

Safer Paddington

This year will see a major change in how we 
work to help make Paddington a safer place 
to work, live or visit. In 2018/19 the BID will:

– Deliver a Community Safety Team 
consisting of four uniformed PBID 
branded security personnel who will 
patrol the BID’s 34 streets every Tuesday 
to Saturday. Directed by the BID team 
to address antisocial behaviour such as 
aggressive begging and vice activities 
whilst also engaging with rough 
sleepers. They will be a visible deterrent 
on the streets to help prevent crime and 
also report environmental issues.

– Expand the number of users of the 
Facewatch crime reporting and 
information sharing scheme for 
Pubwatch members.

– Step up our involvement in the 
Paddington Counter Terrorism & Security 
Zone which provides advice on preparing 
for and surviving terror attacks plus 
issues briefings and alerts on threats 
and incidents around the world.

– Deliver access to Project Argus and 
Project Griffin Training courses for our 
businesses.



Putting Paddington 
on the Map

In recent years our marketing and area 
promotion activities have been given 
special attention because of their 
importance to many of our businesses.
In 2018/19  as we continue to focus activity 
in this area we will:

– Increase the distribution of our Explore 
Paddington magazine to 30,000 copies 
per issue which this year will also be 
seen ‘in flight’ on the Heathrow Express. 

– Present three more of our highly 
successful Paddington Covers Live 
Music events in Norfolk Square Gardens 
which will be on the last Friday in June, 

July and August.
– Run briefing and networking events on 

themes of importance to our members 
and to provide them with opportunities 
to network and socialise.

– Showcase Paddington’s history and 
assets locally and on the wider London 
stage, both in digital and print media.

– Improve the social media reach of 
Paddington and our attractions to 
encourage more footfall in the area and 
lift the location’s reputation through 
targeted campaigns.

– Produce 70,000 more copies of our 
popular Paddington wayfinding maps 
for hotel receptions, Paddington station 
and offices for the benefit of guests and 
staff.

– Promote trails and walks showcasing 
Paddington’s heritage, assets, public art 
and open spaces.

– Maximise press exposure of Paddington 
as a place to visit and to do business.

Representing Your 
Business

The BID represents the businesses in 
the area both locally and nationally to 
stakeholders and government. In
2018/2019 we will:

– Work through representative and 
consultative groups and bodies to 
ensure the Paddington business voice is 
heard and your views are considered. 

– Continue to represent Paddington within 
The Institute for Place Management, 
Westminster BIDs, the Mayor’s Office for 
Policing and Crime (MOPAC), Crossrail 
Paddington Community Liaison Panel, 
Crossrail Business Liaison Panel, Safer 
London, Cross River Partnership and the 
Greater London Authority.

– Work with WCC, TfL and local 
stakeholders to ensure convenient 
and safe access to the station and 
the surrounding neighbourhood for 
all types of users through congestion 
management, improved traffic 
management, as well as enhanced 
walking and cycling conditions.



Forecast Income and Expenditure
2017/18

Forecast Income and Expenditure
2018/19

Anticipated Income (2017/18)*

BID Levy**
Voluntary and other Contributions
Total

Anticipated Expenditure (2017/18)*

Saving You Money
Recycling & Green Initiatives
Project Support

Looking Good, Feeling Good
London In Bloom
Environmental Schemes 
Christmas Lights
Project Support 

Safer Paddington
Community Safety Team
Security Support, Promotion and PubWatch
Project Support

Putting Paddington on the Map
Events, Magazine, PR & Press
Marketing Products & Activities
Project Support

Representing Paddington
& BID Running Costs
Representation 
Project Support 
Management Fees
Premises
Statutory Requirements
Levy Collection
Renewal Ballot

Total Expenditure

Surplus (Deficit)

Brought Forward from 2016/17
Carried Forward to 2018/19

Total £   

876,655
15,008
891,663

153,962
30,867

5,413
54,129

4,755
30,867

89,610
1,676

30,867

98,410
6,355

30,867

4,875
30,867
22,464
26,341
18,192
26,950
25,000

692,467

199,196

44,932
244,128

Voluntary £   

15,008
15,008

2,591
520

91
911

80
520

1,508
28

520

1,656
107
520

82
520
378
443
306
454
421

11,656

3,352

BID Levy £   

876,655

876,655

151,371
30,347

5,322
53,218

4,675
30,347

88,102
1,648

30,347

96,754
6,248

30,347

4,793
30,347
22,086
25,898
17,886
26,496
24,579

680,811

195,844

* Correct at 31 January 2018, forecast to 31 March 2018 
 ** Figure shown is actual amount collected as at 31 January 2018 from a billed total of £885,933

Voluntary £   

20,000
20,000

1,713
358

95
239
179
477
764

3,579
764

3,579
205
764

454
2,267

764

119
48

119
764
573
835
643
644

19,946

54

BID Levy £   

818,159

818,159

70,081
14,642

3,905
9,761
7,321

19,523
31,236

146,421
31,236

146,421
8,395

31,236

18,567
92,733
31,236

4,881
1,952
4,881

31,236
23,427
34,165
26,285
26,356

815,897

2,262

Anticipated Income (2018/19) 

BID Levy
Voluntary and other Contributions
Total

Anticipated Expenditure (2018/19)

Looking Good, Feeling Good
Environmental Schemes
Street Cleansing
Cross River Partnership
Air Quality
London In Bloom
Praed Street South Side Project
Project Support

Saving You Money
Recycling
Project Support

Safer Paddington
Community Safety Team
Support and schemes
Project Support

Putting Paddington On The Map
Marketing Products and Activities
Events, Magazine, PR & Press
Project Support

Representing Paddington & BID Running Costs
Representation
Local Neighbourhood Area
Business Training
Project Support
Management Fees
Premises
Statutory Requirements
Levy collection

Total Expenditure

Surplus (Deficit)

Brought Forward from 2017/18
Carried Forward to 2019/20

Total £   

818,159
20,000
838,159

71,794
15,000

4,000
10,000

7,500
20,000
32,000

150,000
32,000

150,000
8,600

32,000

19,021
95,000
32,000

5,000
2,000
5,000

32,000
24,000
35,000
26,928
27,000

835,843

2,316

244,128
246,444



Alex Neokleous 
St David’s Hotel

Koolesh Shah
London Town Hotels Group

Michele Wheeler 
Imperial College Healthcare NHS Trust

Geraldine Wong Smith
Chilworth Communications

For more information about any aspect 
of PaddingtonNow’s work please call 
the BID Team on 020 3145 1212 or 
visit www.paddingtonnow.co.uk

Directors of Paddington BID as
at 31 March 2018 are:

Vaughan Smith
BID Chairman
Frontline Restaurant
and Media Club

Angela Kretschmer
BID Vice Chairman
BCD Travel

Ramesh Arora
The Shaftesbury Collection 

Orlando Barry
Barry Brothers

Paul Charalambous
Stylotel & Sussex Arms

Will Clayton
Pride of Paddington

Harry Foster 
Landsec

Sally Martin 
Hyde Park Estate Association

Anastasios Moros
Shakespeare and Dolphin Hotels

PaddingtonNow is overseen by a 
Board of Directors headed by a 
Chairman and Vice Chairman. Four 
sub-groups (Security, Environment 
& Planning, Finance & Legal and 
Marketing) made up of local business 
representatives who meet regularly to 
discuss and direct the projects being 
developed and undertaken.

PaddingtonNow is the trading title of Paddington 
Business Improvement District Limited. Registered 
in England, company number 5357332.

PADD_1819


